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A evolucao do Marketing

Goal

Driving forces

As companies see
the market

Marketing concept

The company's
marketing
guidelines

Value proposition

Interaction with
CONSYRS 2020

Marketing 1.0:
Product

Sell products

Industrial
revolution

Mass of buyers,
with physical
needs

Product
development

Product
specification

Functional

Transaction type
one-t0-one |os¢ Rousseau/Carlos Ascensdo

Marketing 2.0:
Consumer

Satisfy and retain
consumers

Information
technology

Smart consumer,
endowed with
heart and mind

Differentiation

Positioning of the
product and
company

Funcﬂonaland
emotional

One-to-one

Marketing 3.0:
Values

Make the world
a better place

New wave
technology

Being fully
human, with
heart, mind and
spirit

Values

Mission, vision
and values of
the company

Functional,
emotlpnal and
spiritual

Collaboration
one-to-many

Marketing 4.0:
Digitalization

Collaboration

New wave
technology

Digital
consumers

Digital

Marketing of
content and
multi-channel
presence

Greater
company-
consumer

integration

Hybrid: Off-line
and online
integration



2017

6,7 milhoes de

internautas
em Portugal (64% Pop.)

8,4 M
(80% da populacao)

2,7 milhoes de

dispositivos 4,9 milhoes
moveis vendidos em Portugal, de dispositivos méveis
incluindo PC portateis , Tablets e
smartphones

49 mil milhoes €
de comércio electréonico em todos
oS canais, incluindo B2C, B2B/B2G
e ATM. (31%PIB)

*fonte: ACEPI/IDC (ECONOMIA DIGITAL EM PORTUGAL
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Fonte: IDC, Dados Preliminares, 2013



Compradores Online

% da populaca

2011 2012 2013 2014 2015
=B=Todo ¢ MU o whe=Estados Unidos

2010

- Portugal

Fonte: IDC, Dados Preliminares, 2013



Equipamentos com
acesso a internet

6.000.000 m Smartphones
u Tahlets

m Portateis
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Fonte: IDC, 2013
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Baby boomer Gen X Gen Y (millennial) Gen Z
1940-59 1960-79 1980-94 1995-2010
Context * Postwar * Political transition  » Globalization * Mobility and
* Dictatorship and * Capitalism and * Economic stability multiple realities
repression in Brazil  meritocracy * Emergence of = Social networks
dominate internet » Digital natives
Behavior * |dealism » Materialistic ¢ Globalist * Undefined ID
* Revolutionary * Competitive * Questioning * “Communaholic”
* Collectivist * |Individualistic * Oriented to self * “Dialoguer”
* Realistic
Consumption e |deology e Status » Experience * Unigueness
* Vinyl and movies e Brands and cars * Festivals and travel * Unlimited
¢ Luxury articles * Flagships » Ethical

McKinsey&Company




JS qualro Cavaleiros do
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The Joy of Tech.-.

WENE GOT TO BE ™\
MORE LIKE APPLE,
AMD MAKE OUR
ANDROID PHONES
AND TABLETS JUST
LIKE iFHONMES AMD

/“AND WENVE GOT TO BE
MORE LIKE FACEBOOK!
OuUR +1 BUTTOMN WILL BE
AS POPULAR AS THEIR

*LIKE* BUTTONS!

-

WENVE GOT TO BE
MORE LIKE APPLE;
SELL MUSIC, AND
APPS, AND MAKE
OUR KINDLE MORE
LIKE THE iPAD!/!

BE MORE LIKE
GOCOGLE, AND
GET INTO
SEARCHS

by Mitrozoc & Snoggy

WEVE GOT TO
BE MORE LIKE
FACEBOOK, AND
GET ALL SOCIlAL
NETWORKY.
HOPEFULLY FPING
WILL CATCH ON.

AND WE NEED
TO COFY THAT
AMAZON MUSIC




Apple’s Timeline

Apple Inc. founded
@—o

4.6 1980

million

1998

iTunes and iPod
—Q
@—o

iPhone and Apple TV

S



Apple introduces
iCloud. However,
Steve Jobs resigns
as CEO and Tim
Cook takes his
place.

HHHWHM‘\‘\‘\ Apple is fined $626
l\\\\\\\‘\‘\‘\\\\\\\ million for patent

EEREN infringements. The
giant refuses to
assist the FBI in
hacking an
account, and
finally, is charged
$14.5 billion in
back taxes owed to

Ireland.
New
Mijlestofres

rey
collaborate on
new software. In

August, Apple

NN becomes first
trillion dollar

and

on

Controversies and lawsui

José Rousseau/Carlos Ascensao
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iCloud and Company
Restructuring

+

B

o]1 iPh

Negoti

hey L RERR
subsequently split T
their stock and \““‘“HHHH\M
bring it down H‘ m

iPad
In  January, the

iPad is announced
and launched.

Apple buys, Beats
llion! S

from $647.50 to WHHHMHM

$92.44.  Lastly, R
Apple introduces SRR
the Apple Watch
and wins a
lawsuit against
monopoly
bilegatiSpptembe

ane Xeand
the iPhone X
alongside the
iPhone 8 and 8
Plus. N December
of the same year
Apple admits to
software updates

which limit the
performance  of
older models
They

apologized
public anc

chea g



Amazon’s Timeline

Amazon goes public at $18
per share with a total value
©f $300 miillion .

Amazon expands

Amazon expands into

music and begins selling
DWVDs and CDs.

1-Click patent

Amazon patents their idea
of a one-click purchase.

Amazon expands

Amazon

begins  selling
clothes.
Amazon and the internet

[ EERRRRRN
| |
|
hosting service. H“ HHH
("
(N
Amazon buys JoJo for $75 (0]

\\ \‘\‘\“‘\“H\‘\‘
LR
L
[
- [ ENRRREEAY
Amazon launches web
- | ‘
China L
SR
i

million, the krgest online

seller of books

|
|
Amazon Prime
Amazon Prime is launched
with more than 100 million
members worldwide.

Negotiations

Apple buys Beats for $3
billion. They subsequently
split their stock and bring it
down from $64750 to
$92.44 Lastly, Apple
introduces the Apple Watch
and wins a lawsuit again
monopoly allegations.




Google’s Timeline

1998
Advertisements
AdSense
Google Expands
Search Engine

Chrome

2009

Diversification
L - 3

Google Glass.

The Split

Alphabetinc.

Partnerships

2012

Creation

Google's IPO

%1.67 billion

Software Development

Aurtificial Intelligence

Google's Second Platform

Google Voice

Google Assistant

Collaborations

JD.com



Facebook’s Timeline

2003
TheFacebook
Public Use
Messenger
2009
Competition
[ -]

Facebook Reactions

Agrtificial Intelligence

1 billion users in one
day.

—————®
® o
—<¢ 2011

Facemash

Marik
Zuckerberg, Andrew
Mc Collum, Dustin
Moskowitz, Eduardo
Sawerin and Chris
Hughes

"The”

Facebook Shares

Like Button

Instagram

£1 billion

Whatsapp

%16 billion

Controversy



O QUE LEVA AS PESSOAS A CLICAR
“Add to Cart”?




e-Commerce

dos compradores portugueses com acesso online
dizem gue passam mais tempo a comprar online do
gue em lojas fisicas

46% (Espanha)
33% (Franca)
56% (Brasil)
40% (EUA)
33% (Canada)

Fonte: Google/lpsos, Global Retail
Study



O gque influencia os shoppers online?

Fonte: Google/lpsos, Global Retail
Study



O que influencia os shoppers online?

P

Va4 Os valores dos compradores no Reino Unido
tendem a refletir os compradores dos EUA,
com precos baixos considerados muito
Importantes.

Os compradores do Reino Unido prestam
mais atencao as tarifas aduaneiras, impostos
e prazos de entrega no futuro préximo, o que
pode afetar a classificacao e a ordem de
seus valores.

Fonte: Google/lpsos, Global Retail
Study



O que influencia os shoppers online?

L —

)

' =\
* K Os americanos tendem a identificar-se como

“farejadores de oportunidades": o preco &
VY : X :
geralmente a consideracao de compra mais
Importante, com frete gratis logo a seguir.
v

Os valores dos compradores nos EUA podem
indicar as preferéncias do consumidor num
mercado de comércio eletrénico mais
saturado e padronizado.

Fonte: Google/lpsos, Global Retail
Study



O que influencia os shoppers online?

Os compradores brasileiros valorizam mais
as opcoes de pagamento, como o Boleto,
do que os outros mercados do estudo.

Os consumidores brasileiros apreciam os
detalhes das compras on-line, pois
valorizam mais as especificacoes e
Informacoes do produto do que outros
mercados do estudo.

Fonte: Google/lpsos, Global Retail

Study



O que influencia os shoppers online?

Os consumidores procuram apps de compras
% compativeis com os métodos de pagamento

em dinheiro na entrega. O dinheiro ainda é
' um dos principais meios de compra no pais.
As operacoes de reversao de compras sao

criticas, pois os consumidores tendem a
valorizar opcoes de garantia e um processo
de devolucao facil mais do que outros
mercados.

Fonte: Google/lpsos, Global Retail
Study



O que influencia os shoppers online?

das pessoas |éem comentarios de ¢. er.tes | )

antes de comprar
?5 )

»
|

Maquina de THERA RETRO IMaquina de
cafe Krups. .. - Cafeteira. .. Cafe Cecotec..
29,90 € 89,95 ¢ 76,90 €
El Corie Inglés KOHS Onbit. pt

[3k+ (226)
De Google De Google De Google

Fonte: Pew Research
2016



O que influencia os shoppers online?

crescimento de visualizacao de videos relacionados com compras
entre 2016 e 2018

Fonte: Earnest Pettie August 2019 Video
Retail



https://www.thinkwithgoogle.com/search/#?query=Video
https://www.thinkwithgoogle.com/search/#?query=Video
https://www.thinkwithgoogle.com/search/#?query=Retail

O que influencia os shoppers online?

dos clientes offline dizem gque usaram recursos online na

semana passada ﬁ
f)

Fonte: Sarah Bradley, Stephanie CaoJuneTt
Consumer Insights, Retail



https://www.thinkwithgoogle.com/search/#?query=Search
https://www.thinkwithgoogle.com/search/#?query=Search
https://www.thinkwithgoogle.com/search/#?query=Consumer%20Insights
https://www.thinkwithgoogle.com/search/#?query=Retail

O gque influencia os shoppers online?

dos compradores dizem que vao comprar mais online no

préximo ano.

)Vlﬁbi-m?

N

Melhor navegacao

[

-

Mais sugestoes
e conselhos

\/

\
/\

3

-

4 T

Melhores precos

\4

Fonte: Google/lpsos, U.S., Shopping Tracker Study, n=11,191 Americans 18+ who conducted shopping activities in

past 48 hours, Jan.-Dec. 2018.



O que influencia os shoppers online?

das vendas offline de mercearia sao influenciadas
pelo digital

otivos? Possibilidade de fazer uma lista de compras digital e de comparar preco

Fonte: Deloitte, U.S., “The Grocery Digital Divide,” 2017
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ETAPAS DA CADELA
DE vALOR (B2B)

OB ER GO
TRACHCIOMAL

Axaliacdo

de altermativas
em termos

de formecedores
e produtos

Lojas, exposicies

Seleccionar
e especificar
o proeduto prefendido

Retirar da praitesleira
e pagar ma caixa

Formulario
de encomenda
e carta

Formulariao oniine
e e-fmail

Mota de snocomenda

Fax, correio, telefone

E-mail, EDI

Formecedor wverifica
disponibillidade

Impress3ao

Conm=sulta da base
de dados ovrline

Processameaemnio
da facihura

Impressao

ED ou cartao
de credito

Envio do prodwuio

Transpartador

Transporiador
ou emnirega  orriinne

Confirmacio
de recepcdo

Formularioc impresso

Formularo impresso

E-mail

Prazo de pagamento

Formularic impressom

Formulario impresso

ED, base
de dados ovriine

Pagameaento

Transferéncia
elecironica de fundos
mo ponto de wenda,
dinb=iro ou cheguse

Carreio (cheque)
ou cartao de créedito

EDI. transferéncia
electronica
de fundos

Fonfte: CThafiey, Cave =t =3l

(2000).




-

Primary Activities

Support Activities

1- Vertically mtegrated

suppliers

2- Decentralized
fulfilment centers to route
the items a put-away
location,

3- [tem replemishment

4- Quality Control,

flfilment from prime amazon
location S

HR & Finance & Legal: Hinng talented people, creating sustamable operatmg cashflow & nsk mitigation

Technology: Advanced customer datzbase and analyhe tools for recommendation and personalization. Scalable Amarzon
Web Services for Amazon com's technology infrastructure, B2C and B2B customers. Fully optimized as well as automated
warehouses and distrnbution centers along with robotics technology. Advanced delivery with drones. Voice shoppmg with
Alexa Al and Echo devices. Augmented realify to see how products fit, and test how they look.

0sé Rousseau/Carlos Ascensao
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O DIGITAL NO MUNDO

-8 DIGITAL AROUND THE WORLD IN 2018

El:"a KEY STATISTICAL IRDHCATORS FOR THE WORLD'S INTEQMET, MOBILE, AND SOeS1AL MEDL USERS

TOTAL INTERMET ACTIVE SCChAL LIMICILE ACTIVE MOBILE
POPLULATION LISERS MEDIA USERS MOEILE USERS SOCIAL ISERS

wWe e o

7.593 4.021 3.196 b5.135 2.958

BILLION BILLION BILLION BILLION BILLION

LIRBANIGATION: FPEMETRATICHN: PEMNETHATICN: FENETRATHN: PEMNETRATICHN:

55% 53% L42% 68% 39%

= T
| Hootsuite" gre.

Digital in 2018 revela as estatisticas globais da internet.



Analytics

dos marketers concordam que compreender a jornada
do utilizador entre os canais e dispositivos € critico para
O Seu sucesso

Fonte: Econsultancy/Google, U.S., “Customer Experience Is
Written in Data,”



2 Tealas gk contaa > Godgk Maichandise Shore
Google Analytics 1 Master View - L

Presguisar relatérivs e ajuds Pagina inicizl do Google Analytics %Esu‘risnm&

Pagina inicial Heceit Tana ok - o v e SR =
LHikradares eoeila axa de Conversan Smssies E A mélrica "taxa de conversao

Faracnalizacin 51 K83 T 5285 013% BT D82 de comércio eletrdnico” diminuiu

153% T500% T FTRLY em algumas paginas de desting
RELATARIOE
A melrica “taxa de corve sao de comenoo
eletranico” de algumas das suas principaiz
pagnak de destin nferorcomparativamants
Publico-alve anial ultmcial month

5 Tempo seal

HEN Ey Lading Foge Sesslons Tanso o
SEEEEECS E e ot

1 { . = somire
Comportaments T : i ekinarice

horre: 0.6, 4T 005 0.06%, -44.99%
kel ! rerpcasign 957, +16.14% 0.00%, -10000%
Jhiagsthac kpack
shame

‘gonglesredesi 005 0 55L0.00% -100.00%
niaccastoras/ot
ickerz+and

Ultimaos 30 dias * VISTA GERAL DO PUDLICO-ALNGD > R TORN0 EM TEMPO REAL ) MalS ESTATISTICAS 3

C adeui 7 7 17 3 Ll a7 uando & gue ocore 3 visita dos seus
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Canal de trafego Urgern/mess Helerencias Sessbes por pais LHilizaclores pon aliura da dia
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2, Atribuicas ™
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I Administrocic




Google

official merchandise store

official merchandise store
New Apparel + Lifestyle « Stationery « Shop by Brand ~ Sale Campus Collection
Login

Sign Up

Help

Office Accessories

Make workspaces fun again. Pens, journals, décor, and so much more:

oo 1-855-300-294F Email Us Customer Support

Monday - Friday: 8:00am - 8:00pm EST Then go outside. We will take it from there. FAQ | Ret e




Receita do Produto

v |

7 847,85 US$

% do total: 100,00% (7 847,85 USS)

Receita do Produto

7 847,85 US$

% do total: 100,00%
(7 847,85 US3)

B Google Color Block Notebook

1812,00 USS

23,09%

B Google Campus Bike Tote Navy

1661,00 USS

2117%

B Google Pen Grey

262,50 US$S

3,34%

[ Google Zip Hoodie F/C

240,00 USS

3,06%

B Google Bike Mini Backpack

200,00 USS

2.55%

B Google Twill Cap Charcoal

195,00 USS

2.48%

- Google Mens Microfleece Jacket
Black

150,00 USS

1.91%

Android lconic Backpack

125,00 USS

1,59%

N Google Tee Mint Green

125,00 USS

1,59%

- Google Chrome Dinosaur
Collectible

120,00 USS

1,53%

Confribuicdo para o total:

| Receita do Produto




Google

official merchandi

Apparel + Lifestyle

Available Quantity

Out of Stock

. ADD TO CART Add to Wishlist )

@ Click to zoom

This notebook is a great way to capture all your notes or ideas you have N

IREEN throughout each day. .

DETAILS

Notebook contains 136 pages (68 sheet:

Size:7.25x 10

. 1-855300-2945 B tmailus Customer Support

Monday - Friday: 8:00am - 8:00pm EST Then go outside. We will take it from there. FAQ | Returns and Exchang | Shipping




¥

53 882

% do total: 100,00% (53 882)

Utilizadores

53 882

% do total:
100, 00%:
(53 382)

1.

B Z United States

40,40%

2.

B = India

7,.74%

3.

B ZiE United Kingdom

B,13%

4.

[ I*l Canada

3.47%

5.

B0l France

2,92%

6.

B = Germany

2.47%

7.

B e .Japan

2,40%

8.

Bl Taiwan

2,26%

9.

B = Spain

2,21%

10.

I BA Australia

1,61%

Confribuicdo para o total:

| Utilizadores




Categoria do Dispositivo Utilizadores

| Utilizadores

53882 53882

% do total: 100,00% (53 882) % do total:
100,00%
(53 882)




v ¥ Utilizadores

21423 21423

% do total: 41,53% (51583) | % do total: 41,53%
(51 583)

1. W 25-34 10 000 46,95%
2. W 18-24 5007 2351%




v | Utilizadores

| Utilizadores

22 288 22 288

% do total: 43,21% (51 583) | % do total: 43,21%
(51583)




Categoria de afinidade [alcance) Utilizadores v |l Utilizadores = mc“"“"ﬁ" para o total:
26 191 26 191
% do total: 50,77% (51 583) | % do total: 50, 77%
(51 583)
1. M Shoppers/Value Shoppers 17 909 3,93%
Media & Entertainment/Movie
2 m Lovers 16 556 3,63%
3. M Technology/Technophiles 16 074 353%
Media & Entertainment/Music
4 o Lovers 11148 2.45%
Media & Entertainment/Light TV
5 nm Viewers 10 930 2.40%
Lifestyles & Hobbies/Green
& Living Enthusiasts 10 866 2,38%
7. M Travel/Business Travelers 10 864 2.38%
a Sports & Fitness/Health & Fitness 10 711 2.35%
Buffs
9. W TravelTravel Buffs 10 683 2.34%
10. = Technology/Mobile Enthusiasts 10 236 2,25%




# AdiCionar segrmenio




LFRING
FECFLUE

Hyper Personalisation

Internet of Things (IoT) ;

DATA
ANALYTICS
TRENDS

Artificial
Intelligence (Al) .

Augmented -

agileData (R
Science

05-02-2020 José Rousseau/Carlos Ascensao 43



The Periodic Table Aseven-step

guide to success:

of Content Marketing P —

3 strategy

An overview of the key elements of content marketing

.- Strategy . Platform ~ Sharing Triggers

. Format . Metrics . Checklist mﬁﬂm
.. . o - EEHE

E Hﬂﬁﬂﬂﬂﬂﬁ@ﬂﬂﬁ
EE BEEEEE BEER BE

»
a

L B e Cd
by Chiia Lake, wpdsted by
Exihidlancy n 16T Lo ol

05-02-2020 José Rousseau/Carlos Ascensao

Get the reaction you want.

Discover how Econsultancy can assist
m with your content marketing strategy.
econsultancy.com/content-hub

\ef_xr_ili |'|l.<“ 1 parketin 7]

e S
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Fast retailing
Mobile retailing

' )

Travel retailing, o 2

g v

- el 1 & Experience
6 '« fetailing

05-02-2020 W/Carlos Ascensao
. : e e




World of mouth




CONECTIVIDADE

Reduz custos de interacao entre empresas
e consumidores

Reduz barreiras a entrada nos mercados
Reduz tempo de construcao de marcas

Criou a Coopticao e a Cocriacao
(Kotler

2017)



CONECTIVID
ADE

A média atual
éde3a4d
equipamentos
conectaveis por
consumidor

4 5 6 NuUmero de equipamentos
Conectéaveis por consumidor



CONECTIVIDADE

05-02-2020 José Rousseau/Carlos Ascensao 50



Tecnologias de Sensores-
lheacon

05-02-2020

51



Tecnologia de Sensores - NFC

w NETWORERG [ARGET 12 [
“er PUNER S WLUL |

R0 STANDARDS
ol T

PHONE s
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e-Commerce Tendéncias
2020

Assegurar entregas rapidas

Independentemente do mercado, os consumidores
online desejam tempos de entrega curtos

54



717% dos compradores em smartphones tém maior
probabilidade de comprar a empresas cujos sites
para mobile sejam rapidos

Fonte: Google/lpsos, Playbook Omnibus 2019



57% dos internautas afirmam nao recomendar uma
empresa com um site mal projetado para mobile

Fonte: https://www.sweor.com/firstimpressions



https://www.sweor.com/firstimpressions

_ “T‘@h@la@nclas

2016

2017 2018
73% 863 843,
669 77% 80y
Opla ang Society 639, 71%
ANimays | 599,
°d ang Drfnk
S ang Vehr'c!es
lntemet

65% =
6 e 68%

2 O

aﬁgo"t

_"sm

67% 61
67% 609,
54% 61% 609
and F 659 659
Recreation ang Hobb:‘es 559
Heafth
| i

63%


https://www.perficientdigital.com/insights/our-research/mobile-vs-desktop-usage-study

Com o advento do trafego mobile é de esperar uma
preferéncia cada vez maior pelos pagamentos
moveis tipo “Mobile wallets”.

= = m
Saves Wliwvay

L
b

2 _ \ $100.00
= 25'00 .._1‘ o e AN L Serd Monay
: 3
“555

Balance 16320



Interacao nao invasiva, inteligente acessivel e
conveniente.

flos Ascensao




e-Commerce Tendéncias
2020

Pesquisa por voz

Necessidade de alterar algumas pra cas

| 2=
*J

Ry

José Rousseau/Carlos Ascensg



e-Commerce Tendéncias
2020

Integracao com apps de
mensagens

Oportunidade para desenvolver interacac
confianca.

alloZ-de F 10:30 AM 03 50% m
< @ Myd?alz ‘ L, O Q.

Black Weekend bei NBB / Reebok
Cyber Sale / PS4-Controller

= Notebooksbilliger.de = ¢
Black Weekend: Mega-Rabatte auf
Notebooks, Tablets, TVs, uvm.

&d https://www.wbca.st/cGlglmw

=— Reebok —

40% Rabatt im Cyber-
Wochenende-Presale (auch Outlet)
Q https://www.wbca.st/uSFjssw

— Rabe Bike — 45
Mountainbike-Sale: z.B. Cube
Reaction Pro (2018) flr 789€

G https://www.wbca.st/RfB9Zsw

= Western Digital = []

20% auf ausgewahlte externe
Festplatten

&d https://www.whbca.st/dxLXEHw

= PS4-Controller — 8§
DualShock 4 Wireless Controller in

=5 0 ©
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TeslaCam
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g0 THE CONNECTED STORE
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amazongo

INTRODUCING .#

Nao possui caixas registadoras
ou caixas eletrbnicos

O supermercado através de
camaras e sensores de peso
detecta os itens que os clientes
recolhem nas prateleiras

Para o pagamento da compra
usa um aplicativo da Amazon

1 1 AN " 1 1

Procura proporcionar uma
experiéncia no consumidor.

Use telas de realidade
aumentada através das
guais vocé conhece melhor
o produto

Use sensores para detectar
o produto escolhido e



Pingo Doce & Go (UNOVA)

App

Codigo de seguranca de desbloqueio do
telemovel

QR Code para entrar na loja

Registo dos produtos através de leitura
dos CBs no telemovel

Validacao do pagamento através da conta
bancaria

Saida com comw @@@WSR:IO QR Code


https://echoboomer.pt/pingo-doce-carcavelos-sem-caixas-de-pagamentos/
https://echoboomer.pt/pingo-doce-carcavelos-sem-caixas-de-pagamentos/

Pingo Doce & Go (UNOVA)
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Tecnologias mais usadas

Pagamento em caixas automaticas
Auchan, Continente, Leclerc, Lidl

Apps
Auchan, Continente

Automatizacao logistica
Mercadona, Lidl e Continente

A

Auchan (seguranca)



Uberizacao do mundo?

R 7
| T AR



A
ol

WWW.rousseau.com.
Carlos Ascensao | PW



	Diapositivo 1
	Diapositivo 2
	Diapositivo 3
	Diapositivo 4
	Diapositivo 5
	Diapositivo 6
	GERAÇÕES DE B A Z
	Os quatro Cavaleiros do Apocalipse
	Diapositivo 9
	Diapositivo 10
	Diapositivo 11
	Diapositivo 12
	Diapositivo 13
	Diapositivo 14
	O QUE LEVA AS PESSOAS A CLICAR “Add to Cart”?
	e-Commerce
	O que influencia os shoppers online?
	O que influencia os shoppers online?
	O que influencia os shoppers online?
	O que influencia os shoppers online?
	O que influencia os shoppers online?
	O que influencia os shoppers online?
	O que influencia os shoppers online?
	O que influencia os shoppers online?
	O que influencia os shoppers online?
	O que influencia os shoppers online?
	Implementar a Omnicanalidade
	ETAPAS DA CADEIA DE VALOR
	CADEIA DE VALOR DIGITAL
	O DIGITAL NO MUNDO
	O DIGITAL NO MUNDO
	Analytics
	Analytics – Google Store
	Google Merchandise Store
	Google Merchandise Store
	Google Merchandise Store
	Google Merchandise Store
	Google Merchandise Store
	Google Merchandise Store
	Google Merchandise Store
	Google Merchandise Store
	Google Merchandise Store
	Diapositivo 43
	Diapositivo 44
	MAS A INOVAÇÃO NÃO TEM LIMITES…
	Diapositivo 46
	Diapositivo 47
	CONECTIVIDADE
	Diapositivo 49
	CONECTIVIDADE
	Tecnologias de Sensores- Ibeacon
	Tecnologia de Sensores - NFC
	e-Commerce Tendências 2020
	e-Commerce Tendências 2020
	e-Commerce Tendências 2020
	e-Commerce Tendências 2020
	e-Commerce Tendências 2020
	e-Commerce Tendências 2020
	e-Commerce Tendências 2020
	e-Commerce Tendências 2020
	e-Commerce Tendências 2020
	e-Commerce Tendências 2020
	Diapositivo 63
	Diapositivo 64
	Diapositivo 65
	Diapositivo 66
	Pingo Doce & Go (UNOVA)
	Pingo Doce & Go (UNOVA)
	Tecnologias mais usadas
	Uberização do mundo?
	OBRIGADO

