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As marcas |t

encontram-se entre as-cifico primeiras
marcas em Portugal!

. Brand Valuation Forum




Solucoes

i home fires start in the kitchen’®

nversty of Farmers! A place where Prof, Burke teaches Amenca’s finest agents the facts 50 they Can work with yOou On Insunng your home muyoﬂ.rmcvrr
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FOOD UNITES US ALL.
l OUR PASSION HAS BECOME OUR JOB.

THE SECRET.TO QUALITY OF LIFE? QUAR
1 OUR TARGET AUDIENCE IS EVERYON




EATALY

EAT. SHOP. LEARN.

~ WE'RE IN THIS TOGETHER. = 7
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Os clientes da TESCO podem deixar
o Packaging excessivo nas caixas
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Alternative
transport
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J H Blue on the outside.
Green on the inside.



A IS for Action.

Plan A is all about making changes to take better care of our
worid. Because let’s face it, we want our world 1o keep on taking
care of us. Our five big Plan A goals are to cut carbon emissions,
reduce waste, trade fairly, use more sustainable raw materais,
and help people be healthier. From saving energy 10 sSNopping
differently, there are lots of Plan A things ;r’f‘-'*-#‘ an do 100

Why not start now with a fresh-ground r

The Plan A
way to live




These shelves are recyclable which means
that when they come 1o the end of their life
ey do not need to end up as landfill.
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The Joy of Tech..

WEAVE GOT TO BE
MORE LIKE APPLE,
AND MAKE OUR
ANDROID PHONES
AND TABLETS JUST
LIKE iPHONES AND
IPADS!
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AND WE‘VE GOT TO BE
MORE LIKE FACEBOOK!
OUR +1 BUTTON WILL BE
AS POPULAR AS THEIR
“LIKE* BUTTONS/

WEVE GOT TO BE
MORE LIKE APPLE;
SELL MUSIC, AND
APPS, AND MAKE
OUR KINDLE MORE
LIKE THE iPAD/

by Nitrozac & Snaggy

WEVE GOT TO

BE MORE LIKE

GOOGLE, AND
GET INTO
SEARCH/

WEVE GOT TO
BE MORE LIKE
FACEBOOK, AND
GET ALL SOCIAL
NETWORKY.
HOPEFULLY PING
WiLL CATCH ON.

AND WE NEED
TO COPY THAT
AMAZON MUSIC
CLOUD TOO!
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Smarter Consumerﬁ
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EXAMINE YOUR
EARS!

CellScope
Amagnifying attachment
turns any smartphone
camerainto amini-
microscope, which allows
users to capture high
resolutionimages of their
outer and middle ears,
and email themto doctors
for assessment. Future
versions could include
software that recom-
mends triage treatment,

JS Available sum-
mer 2012

-

COACH YOURLIFE!

Ginger.io
“The mobile phoneisa
powerful diary of our
lives,” says Ginger.io co-
founder Karan Singh, cit-
ing GPS tags, call logs,
messaging histories, and
more, His app mines
those data for notewor-
thy behavior patterns;
someone who takes anti-
depressants and spends
days at home, for exam
ple, might be advised to
change his meds,

IS Raised $1.7 mil-
lion; now beta-testing
with plans to launch
in2012

HEAL YOUR HEART!

AliveCor
Its mobile electrocardiogram (ECG)
recorder, which s basically aniPhone
case embedded with electrosensors,
lets anyone perform a routine heart

checkup by pressing asmartphone
IAKE YUUR Blﬂﬂ[] to their chest—meaning patients
PRESSURE! could share weekly, or even daily,
readings with their doctors,
Withings ST Raised $3 million; expects

Blood-Pressure FDA clearanceinmid-2012

Monitor £ Under $100

Once users plug this de-

viceinto aniPhone, iPad,

oriPod Touch, they can

see their datadisplayed in

graph form, send themto

doctors, and more.
Available now

CE $129

FIXYOUR VISION!

EyeNetra, EyeCatra

Inlieu of visiting an optometrist, EyeNetra helps people
find their “refractive error® (the number used to deter-
mine an eyeglass prescription) by looking into an eye-
piece and aligning patterns on their smartphone
screens. EyeCatra uses similar tech to spot cataracts.

Available early 2012 in Brazil, India, and Mexico

Under $30, including attachment

HELP YOU SLEEP!

Zeo Sleep Manager-Mobile
Sensors ina wireless headband detect patterns

2 Bakht dosss smsd BELE chasets ¢ Admananian MR

FE T Tee
Unlike services that calcu-
late calories burned solely
from GPS or pedometer
data, these wearable sen
sors (and companion (05
and Android apps) take all
into account: heart rate,
perspiration, skin tem
perature, and heat
dissipation, along with
time spent lying down
and sleeping. The accu
racy rateis an unprece-
dented 95%,

Available now
Starting at $180

SHARE YOUR FETUS PHOTO!

the University of Southern Calitor-
nia's Center for Body Computing.
With thatinmind, she's building a
game that has asthmatics and heart
patients blowinto their smartphone
mic to move a ball or fly a magic car-
pet across alandscape. Scores are
then sent to doctors.

Prototype

Mobile Baby
This service from Swedish developer Great Connection
uploads hospital ultrasounds onto a cloud server so

GET YOU PREGNANT!

DuoFertility Monitor
Hundreds of U.K. women have used the sensors—worm
under the arm to monitor body temperature and iden-
tify peak fertility periods—to help themselves get
pregnant. Although the tech now works with a stand
alone device, a smartphone app is in the works.
Available stateside within two years
QANDN far tha davirs and Ana vaar af canvics

users can share them with friends and family.
J$ Available in Scandinavia and the Middle East;
wide U.S. launch in 2012

PERFORM AN ULTRASOUND!

Mobisante
MohiUSSP1
Beyond monitoring pregnancies, this
mobile ultrasound device, which for
now works exclusively with the
Toshiba TGO1smartphone, could
help armed forces evaluate trauma

Those files are then sent to hospital-based pathologists,
who can scan them for signs of malaria, monitor lympho-
cyte counts (for people with HIV), and more.

US Available in 2013

FLAG YOUR PULSE PROBLEMS!
Oxford University

“Stethoscopes are mobile, but doctors aren't,” says
Thomas Brennan, a head researcher at Oxford Univer-
sity. So he and his team are using low-cost parts—such
as the microphone of a Nokia cell phone—to create a
device that allows untrained health workers to record a
heartbeat and send it to doctors for analysis.

\TUS Prototype

MONITOR YOUR MOVES!

Selene Mota
Using “wockets” (small, cheap,
wearable accelerometers that
relay a subject’s movements
IMCKYUUR lq aniPhone), Mota, a PhD can-
didatein the MIT Media Lab, is
B‘-UUD SUGAR! developing software that can
detect compulsive rocking in
people with autism, as well as

Sanofi-Aventis tremors associated with Par
IBGStar kinson's disease.
Roughly the size of an S Lab testing

AA battery, this blood
glucose monitor does
wiork as anindependent
device. But when synced
to asmartphone, its data
can be tracked, analyzed,
and emailed to care pro-
videre—a huae heln to
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